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Your Brand. Our Audience.
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" Every Journey I&Different‘_ e '

Grow your brand

Gather leads

Generate registrants, sales or donations
Increase traffic

Equip and inform the church




Why Trust Outreach Media Group?

(
We don't sell advertising—we help A8<x
marketers reach mountaintops. N
We have a proven record of 27 years of faithful
service to the kingdom.
Continuous improvement is our middle
name. We help improve your campaigns
and your results.
We've developed long-term relationships
with organizations of all types.
We are marketers, too.

We love Jesus.

10% of profits each year are given to local, national and international charities.



ff‘w ‘No tWo journeys are the same.
: ““We can't serve you without suggesting better ways,
e ’,V ~even if it means you don't end up going with us.

‘ ~ e We know-ouraudiences and media supremely well.



Our Approach

Listen, ask and understand.

Learn your success metrics.
Personalize a campaign strategy (trail
mapping with tools).

Execute at a world-class level.
(A/B testing, best-in-class tools, result visibility)

Stay flexible, pivot and edit the campaign. {&8
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1. Who do you want to reach?

2. What do you want them to do?

3. How do you measure cvcceos?

Great!
Ule can reach that audience
by geo-targeting our childrent

audience on Church (eaders.

And...

We are trying to reach
kidmin workers

Register for our conference

50 new paid regictrants




"We appreciate how
Outreach Media
Group has listened
through the process

of working with our
promotions and has
worked to find

solutions that are
improving results.”

-Q Place
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A Guide With Experience

and Expertise

We own our media and are highly familiar
with our audience.

We have a strong understanding of
marketing best practices.

We influence church audiences with
multi-touch campaigns.

We own the niche audiences you want.
We protect our sites with the best ads
that actually appeal to our audience.
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“The team at Qutreach-
Media Group is very
strategic in the
opportunities they
share for our business.
They understand our
approach for the
worship market to
ensure campaigns
CIENREEEENR

timely."
=Staging Concepts




P

the Right Tools_

g — 4 Rty
v § | — |
T
N o
o -
" a "i e
N
R {
N & N

s
-,
*

G s
ot
LT

g
£
e

.
2

2 &



Compelling Branding

Outreach Media Group reaches influencers in the church and the home
through 15 different websites, associated email subscribers and
social media audiences. Not everyone has the budget to target every
search every time it's made-especially for infrequent transactions.
Branding campaigns are an essential part of a winning marketing
strategy.

To generate awareness of your brand or service, we target the right
audience to drive qualified traffic to your website using a strategic,
multi-touch campaign.

We can get your message to the right audience through print, display
ads, opt-in promotional email, newsletter sponsorships, social media
posts, video views, editorial exposure and audio placements.

0 1:25000 O

's

Uy g0

000SL°L

9
Dottt

14 S
Illlllllllllllllllll

€
(|

wd/00002Z: |
(4

w0 | =wo/00004: |

¥ wooz

0 woy
unlon

[natin




Trafﬁ C O pti miZEd (Cost per click)

Let us carry the weight for you.

We use everything at our disposal to optimize your campaign for
traffic. Your most inexpensive way to hire a marketing agency is often
by utilizing a cost-per-click campaign. We take what you have and
develop creative assets to deploy across all sites. Optimizing for a
click. We A/B/multivariate test everything for you. Even a small
campaign will have 50 placements with A/B tests running across our
web networks. Some larger campaigns have demanded as many as
500 unique creative/placement options.




Display Traffic

Placing media on the right site, in the
right section, targeting the perfect niche
is what our Media Consultants do to
support you. With the right creative
assets this is often the most affordable
way to buy impressions.



Lead Generation

Over the past 8 years the Outreach Media Group has delivered over 1,000,000
leads to our clients. If you have an effective sales funnel in place, and need church
leaders or faith-based consumers, then this is the tool for you. We partner with you
to build a campaign to target the right audience using a premium or “lead magnet"
to generate leads.

Our experienced team is equipped to handle artwork, landing pages, complex
system integrations, and more! We are here to worry about the details so you
don't have to.

We drive traffic to our custom landing pages where viewers fill out our form and
the data is captured. Each lead is delivered seamlessly through a simple email or
an integration with your CRM where your customer service team finishes the task.

Guaranteed Results!




“The Outreach Media
team is a delight to
work with! They give so
much grace, are quick
to send over proofs for
review, and are always
looking to optimize our
campaigns for best
performance. We are
looking forward to
another year working
with them!”

—-aware3




Native Content in Email Newsletters

OUTRE)ICH

~~~~~~~~

DA 'LY Outreach Media Group reaches influencers in the church
and home with timely, relevant content. Whether it is with

Finduson K1 @ [J preaching tips or viral stories, we reach readers every day
_— with resources they care about from a brand they trust.

DANGER |
Z0 CHURCHLEADERS We showcase your product or service and
present it as a relevant resource within the
email newsletter to get your message in AL = |
front of an already engaged audience. It
includes a "sponsored by" link at the top of

10:00

SATELLITE GPS
the newsletter and your specific wording ol

and imagery as native content. The best
part is, pricing is based only on actual
E Moore’s Warning to Christians on Musk’s engagement With YOUI' content!

LEADE
10 DANGER ZONE

Joe McKeever: Older, veteran
way to tread softly through this
They have seen the carcasses
brought down by ego or depres

‘Take a Break’ or ‘Leave Altogether'—Beth

New Twitter

READ MORE

Give Your People New
‘Ways to Spend More




Editorial Content

Outreach Media Group reaches influencers in the church and the home
through 15 different websites with timely, relevant,and viral content.
Take advantage of our engaged, online audience with your editorial
content featured alongside the latest ministry articles, resources and
stories.

By partnering with a trusted brand, your message will get in front of the
people you want in a way they will notice and are familiar with.
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The Power of Email

Each month the Outreach Media Group sends
over 70,000,000 emails. Yes, that is a lot. We
believe in it strongly, because it still works.

Get your message in front of church leaders and
faith-based consumers without the distraction
of other content competing for their attention.
When you send a dedicated email blast, your
offer is backed by the reputation of our trusted
brands.

Our brands have built this trust through providing
engaging content, relevant resources and

viral stories.

Email works best inside a multi-email or display/
email campaign. All our email subscriptions are
opt-in, US (or geo) targeted — often within a
niche audience.




Targeted Video Views

Outreach Media Group reaches influencers in the church and the
home through 12 different websites and their social media
audiences. With over 3 million followers we get your message in
front of our audiences where they are at the most.

If you have a video that you want to use to create buzz for a
specific product, movie or event, this is a great way to get the
word out. We have seen great success for conferences, movie
trailers and marketing events, especially when run in conjunction
with a cost for traffic campaign.

By bringing your video to where your audience lives online, you
bring awareness and engagement through one of the most
visually powerful and memorable mediums.
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Our Church Network
CHURCHLEADERS -
e 2 million+ church leaders
Sermon Q) Central
each month
S o= o 3.6 million+ visits
CHURCH) @ BFINDER per month
A e 13 million+ page views
ermon@uotes oer month
OUTRENCH Ao a1 e 1 million+ social media
CHURCH
*DISCOUNTS followers per month
ARy
ourreiH I <o




~“Working with
Outreach was an
absolutely positive
and friendly
experience. Great
system for uploading
and providing the
advertisement
materials. The
support people along
the process were very
helpful.”

-Shanks Architects




Our Consumer Network

ForEvery m it e 1.4 million consumers
MOM per month
e 1.4 million+ visits

er month
A :

e 2.5 milliont page views
THRIVING
A LIPS | marriages per month

e 2.2 million+ social media

CHRISTIANS®NEWS followers per month
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PREACHERS
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Inﬂuencers |n the Church

Sermon U Centrol

SermonCentral.com hosts the largest collectlon of
sermon preparation-resources on the web and has a

loyal following with over 59% of the aud|ence returmng '

to the S|te every week.

and resources to help the leaders of *

their communities and change the
world.

'CHURCHLEADERS
With a monthly audience of over 700,000 - ke

- visitors, ChurchlLeaders.com offers 3
~ 40,000 free resources for church ledders =

OUTRENCH macazine

OutreachMagazine.com and Qutreach
magazine highlight ideas, inspiration .

America’s growing churches reach ==

in every area of ministry. This'is the

- channel for reaching influential church
- leaders, including senior pastors, youth

leaders, worship leaders, children’s -
ministry leaders and more! S



Sermon LC.) Central — R ————

Clear & Biblical Preaching

SermonCentral J-.

Equipping a worldwide community of Pastors and Ministry Leaders

SermonCentral.com hosts the largest o |
collection of sermon preparation resources on
the web. Senior pastors and preaching pastors
use this site on a regular basis to prepare their

sermons, with most users returning weekly.

Reading Plans
from YouVersion.

Partnering with SermonCentral.com gives you
the opportunity to connect with pastors that
influence the buying decisions of their church
and who are always looking for sermon, church
and ministry resources.

Sermon lllustrations

POPULAR PREACHING RESOURCES

Trending Sermons Browse Al

Advertising to the SermonCentral audience
gets your message in front of these influential
decision makers in the church.

Monthly Sessions: 2,000,000
Monthly Users: 1,000,000
Monthly Pageviews: 10,000,000




CHURCHLEADERS

ChurchLeaders.com offers over 48,000 free
resources for church leaders in every area of
ministry. These include news, podcasts,
practical how-tos, videos, downloads and
articles from some of the greatest minds in
ministry today—all to help you lead better every
day.

ChurchLeaders.com is the top channel for
reaching influential church leaders in every
area of ministry, including senior pastors,
youth leaders, children's ministry leaders,
worship leaders, tech leaders, outreach
leaders, small-group leaders and volunteer
leaders.

Monthly Visits: 1,000,000
Monthly Visitors: 750,000
Monthly Pageviews: 1,800,000

CHURCHLEADERS

NEWS  PASTORS ¥ MINISTRY v WELLNESS WORSHIP  PODCAST  VOICES v Q

How God Saved Nickelodeon Star Kel Mitchell From Suicide To Become a Youth Pastor

Your Health & Values Matter.

Medi-Share is bible-based health care.
= J—

y

4 Questions for Evaluating Where

ation 1t In Worship Start Your Day with Listening to
God

9 Challenges To Church Planting
EdStetzer - Novermber 15,2022

LATEST NEWS

Amy Grant To Host Niece's
‘Same-Sex Wedding, Believes

. |




OUTRE)iéH“M AGAZINE

Establish your brand in the award-winning magazine and
its website, OutreachMagazine.com. Packed with ideas,
insights and effective church practices, Outreach
magazine's audience is primarily pastors and church
leaders, as well as laity who are passionate about

outreach. .
Do Christians Have “Respect for
Advertising with Outreach magazine means you'll appear Marriage™?
alongside key faith leaders like Craig Groeschel, Erwin
McManus, Franklin Graham, Max Lucado and more. With I
P 0 . 95
Outreach magazine, you are not simply an advertiser but ‘%Ouﬂw e 319 2
o . UEST 52,
a trusted, valued ministry resource. REE WY
SUBSCRIBE T0
(OUTREACH MAGATINE.
This niche audience provides a great advertising venue
for any company that wants to reach influential, |
proactive church leaders in the growing churches of 7 Reasons Evdfgelism Has Declifiedin the Church FReE DEHO
America. Pansgtng, gl= i
Why Our Subjective Feelings Need God's Vinatry  SK2
S Objective Truth P
Monthly Visits: 80,000 I e |

Monthly Visitors: 60,000

Monthly Pageviews: 150,000
Magazine Circulation: 20,000 to 22,000
Readership: 70,000

Do Christians Have “Respect for
Marriage™?
I piecervaik




OUTRE%H@ REACH MORE

Outreach.com provides marketing solutions
for churches across the United States.
Having served over 158,000 churches
since 1996, Outreach.com is the premier
platform for reaching church leaders
focused on growth and engagement. Our
extensive database, meticulously
maintained by our dedicated team, ensures
advertisers reach a robust and active
audience focused on evangelism and
community growth. By advertising with
Outreach.com, you can position your brand
in front of decision-makers at churches that
are investing in marketing and ministry
tools.

Offering #1: Box Stuffers Reach audiences directly by
inserting your 5.5"x8.5" full-color postcard into 5,000
orders over three months. This direct placement in
packages ensures high visibility among recipients
eagerly opening their orders, maximizing exposure for
your message or offer.

Offering #2: Email Display Ads and Dedicated Emails
Gain visibility through Outreach.com's daily emails
reaching up to 500,000 church contacts. A dedicated
email allows exclusive promotion with full HTML
customization, maximizing engagement with a trusted
audience. Email display ads, prominently featured in
product emails, further enhance visibility with a targeted
650x250 pixel graphic or gif.

Offering #3: Catalog Ad Feature your full-page ad in
Outreach.com's seasonal catalogs distributed to active
and high-spending customers. These 5.5"x8.5" catalogs
provide a strategic platform to showcase your offerings
directly to engaged church leaders actively seeking new
resources and tools.



http://outreach.com/
http://outreach.com/
http://outreach.com/
http://outreach.com/

Cp churchplants’

New churches and churches planting churches
all need resources as they grow.
ChurchPlants.com provides products, services
and support for churches and organizations to
help plant and grow new churches.

The type of church leader visiting this site is
searching for content and tools for church
growth and planting. Advertising through
ChurchPlants.com is a great way to connect
with this niche audience of influencers in the
church.

Monthly Visits: 20,000
Monthly Visitors: 18,000
Monthly Pageviews: 24,000

-~ -

Cp churchplants’ a

Get a web domain that
matches your church'’s
identity.

M.Ynurllame.churcll

identity”
Go i)} digital

Church Leadership Qualities Every
Planter Needs,

Articles, Leadership

The Difference Between Credibility and Ability
Avtcles, eadership

Christmas Preaching - 5 Sermon Starters

Aricles, Devotions

Balance the Highs and Lows of Ministry?

m-m-éf
Should Christians Be Politically Active?
Aricls, Lesdership

"

-~ <

e

9 Secrets of Great Communicators
ﬂw Articles, Leadership

yyyyyyyyyyyyyyyyyy

FREE DEMO




GHURGHJ@BFINDEH .

ChurchJobFinder.com aims to provide the best '—Fmd Your Next Ministry Job Today
job search tools and resources for church \{

leaders and pastors seeking their next role in
ministry. The majority of the audience is
pastors and church leaders of all ages looking
for their next ministry position, and to advance

their career and education. T = o

Wherever God is calling you, let s help you get there.

This site provides an opportunity to reach
upwardly mobile church leaders looking for
careers and resources. With an audience of
primarily employed job seekers,
ChurchJobFinder.com is an ideal platform for
seminaries, universities, church planting
resources and more.

Pastor [V Children's Pastor (W
ingelical Church  + I First Assembly c .

Monthly Visits: 10,000
Monthly Visitors: 8,000
Monthly Pageviews: 22,000




Sermon@uotes

B ORI
SermonQuotes.com engages church leaders ' ENCOURAGING SGRIPTUR;ES Eﬁ" ,
through social networking and email. The ‘W
website is full of uplifting, honest and o ke brokenecs acde and make  beautiL Ty
profound quotes that are easily shareable. i A"A
Most users visit for their daily dose of (DnGDe SCRIPSURES Ea0 o
inspiration first thing in the morning. With a N4 -".1 "’(
daily newsletter and socially shareable l‘ <4 A
content, SermonQuotes.com is the perfect s “Q,““-E L

Wl

Engaged Small
Groups?

platform for reaching a highly engaged church

|
: gggJ!ﬂ \\
leader audience. ApEsEn

I
EEEARE | |
A=l E!llllll“--

Montiiygisits: 19,000 ~ YOUTAKE BROKENNESS ASIDE

Monthly Pageviews: 33,000 i Ausnus’numuri‘ns,
You take brokenness aside and make it beautiful. - All Sons & Daughters ““;‘ :#’h“” /(m

1] scmmunzsmuaulA




¥4 KiDS |

Sermons4Kids.com delivers biblically and
educationally sound, age-appropriate Sunday
school curriculum to thousands of churches
every week. Each lesson includes a children’s
sermon, intentional Bible study, Scripture
memory activities, crafts, games, animated
videos, prayer prompts, and more. Lessons for
preschool, elementary, and preteen kids are
delivered in a digital format weekly, with more
than 60 minutes of programming included.
Sermons4Kids.com represents a highly
engaged, active platform of children’s ministry
volunteers, leaders, and decision makers.

Monthly Visits: 375,000
Monthly Visitors: 195,000
Monthly Pageviews: 1,200,000

SERMONSATEY

Confident lesson planning
Feel prepared for kids ministry with the new lectionary calendar

( Last Week's Sermo Next Week's Sermon Yy
NG U LIS The Gifts That Jesus Brings [n]

When In Do to Jesus

Free with 14 Day Trial

Childre n: The Gifts That Jesus Brin,

Activities + Resources

Download All @

s (Matthew 11:2-11)
istmas! (Count the days remaining until
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= “Hruly enjoy worklng

W|th Qutreach. AIways
tlmely and willing to -

work{hrough our needs

-~

—WorId V|S|on

"Thoughtful, kind and
professional. Outreach
leaves me feeling
excited about using
them to reach my
customers."

—-Good Catch Publishing




Influencers in the Home

Faithlt.com is a cause-based
social-media integrated
website with thousands of viral
videos and articles users share
with their personal networks.
Targeting women between the
ages of 25-44, one of the
fastest-growing websites in the
history of the internet. Faithlt
has tens of millions of
faith-based visitors each year.

ForkEvery

MOM

Like church leaders, these
women are the decision
makers in their homes.
ForEveryMom.com is the ideal
platform to reach mothers
between the ages of 25-44. By
providing inspiring articles
and practical parenting tips,
the site gives daily
encouragement to the moms
everywhere..




it

Faithlt.com is a website designed to drive
social sharing of faith-based and inspirational
stories. The site made its mark as one of the
fastest-growing websites on the internet and
continues to reach influencers in the home
every day with engaging, cause-driven content.

Faithlt.com reaches primarily faith-based
women between the ages of 25-54 who are
active on social media and influence the
entertainment, educational and buying choices
in their household. Advertising with
Faithlt.com provides you an opportunity to
connect with these decision makers in the
home.

Monthly Visits: 1,250,000
Monthly Visitors: 1,000,000
Monthly Pageviews: 1,500,000

nnnnnnnnn
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caveonmes —
‘Jesus, Mary, and Dad Responds to
Joseph?’ Celtics Critics for Getting
Coach Answers With  Gifts for Ex-Wife
the ‘Only Royal Family

He Knows’

Derek Carr —
Outspoken
Christian NFL Star
Commits to Tithing
on Enormous
Contract

istian, and | haven't been living it... I've asked God for
ness. Now, watch how | live my lifestyle.”

Latest

Dolly Parton Secretly
Pays for Band
Uniforms at Black
Schools for Years

Tothe 4
Skateboarders Who
Tried to Save a Girl —
Just 15 Years Old —
From Being Raped in
Public

See How Dolly Parton
Responds to Skeptics
‘Surprised’ By Her
Outspoken Faith

Lifehack: How to
Toddler-Proof Your
Christmas Tree

A Hospice Nurse Talks
About the ‘Rally’ and
Other Unexplained
Phenomena Right
Before Death




ForEvery

MOM

ForEveryMom.com is the ideal platform to

BABY  KIDS  TEENS MOM MILLENNIALS ~ MARRIAGE  FAITH Q

Teach Kids Why I Don’t Do Elf on the WATCH: UPS Drives

reach mothers between the ages of 25-44 BRIl Sl ST

years old. By providing inspiring articles and >

practical parenting tips, the site gives daily usTReRD ;
encouragement to the everyday mom and has For Every
attracted over 112 million unique visitors since M:m
November 2014. —

Advertising with ForEveryMom.com offers you
a unique, powerful opportunity to reach
decision makers in the home and a
socially-engaged, faith-based audience.

\ ~ GET TONY’S

SO YOU CAN BE;{
Wh u\“luu%"w 3
want 10 e V\ L -
ory vexGr
he
rts:

Confident Hope: A Marriage
"With God  the Conter

Monthly Visits: 700,000
Monthly Visitors: 500,000
Monthly Pageviews: 900,000




THR’ V’NG THRIVING
Y marriages

COMMUNICATION ~ SEX ~ SPIRITUALGROWTH  DATINGYOURSPOUSE  STAYING FAITHFUL  DAILY EMAIL

ThrivingMarriages.com attracts primarily
young to middle-aged couples looking for
resources to help their marriage thrive. This
site tackles topics on communication,
intimacy, spiritual growth and commitment,
and aims to provide couples with practical
insights and encouragement for the journey.

3 Reasons Women Lose Interest
InSex.

How To Be Romantic Even When
You're Exhausted

Advertising through ThrivingMarriages.com 3Types of onfitin artage:
provides you an opportunity to reach —
influencers in the home who impact the buying
decisions for themselves and their family.

3 Types of Conflict in Marriage: Don’t Confuse
Them!
Monthly Visits: 25,000 “ s

—ry=
i g2

3 Activate the

Monthly VlSltOfS.' 15, OOO ’.‘/[' :usbands, Here's What God Expects You to powl:r of the
Monthly Pageviews: 33,000 k j e cchine grent!

)‘1 Kl EIng Fhaching ok o DOUBLE MY GIFT

Words Hurt, So Don't Say Everything You

nnnnnnnnnn
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ToSaveALife.com is designed to help hurting
young adults find hope through stories of
healing and redemption. This audience
responds to high-energy, cause-driven,
inspiring stories that they can share on social
media, and resources to help bring awareness
to the serious issues they face today.

ToSaveALife.com is the ideal platform to reach
young people 25-34 years old. With a large
social media audience, partnering with
ToSaveALife offers you a unique opportunity to
reach this audience of millennial influencers in
the home.




Email Subscriber Reach

# of List Individ. Total List
Our Church Network Segments  Segment Size Size
Sermon Q) Central 10 15,000 165,000
Publishing Promotions 1 3,400* 3,400*
Money Matters 1 15,000 20,000
CHURCHLEADERS 10 15,000 325,000
Outreach Leaders: 2 15,000 30,000
Pastors: 4 15,000 64,000
Small Group Leaders: 1 15,000 17,000
Youth Group Leaders: 3 15,000 26,000
Children’s Ministry Leaders: 4 15,000 37,000
Worship Leaders: 3 15,000 32,000
CHURCH)@IBFINDER 15000 27,000
Cp churchplants’ 1 15,000 20,000
HURCH
°|SUS 1 80,000 80,000

ALl

* Includes International. International and geo-targeting available for all lists. Ask me about available send

davs

# of List Individ. Total List
Segments Segment Size Size
OUTRENICH M acazine 4 15,000 113,000
Ministrylech - 15,000 27,000
1 19,000 23,000
SERMONSAEY - 15,000 36,000
Our Consumer Network # of List Ind|V|d.' Tota'l List
Segments  Segment Size Size
mii 10 15,000 218,000
ForEvery
MOM 2 22,000 102,000
Y i vagee 2 15,000 56,000
1 10,000* 10,000*



~“The Amplify Conference was
a great Wa'y‘to build our brand-
and sell resources that
pastors and staff are asking
for. The communication and
support from the Amplify
team was outstanding and to
top it off, they were friendly
and went out of their way to
be helpful. They even helped
as people who stopped by
when we were unable to be at
our booth!! | was so
impressed by that. Thank you
to a great, highly-organized,
-Sf PnigaiJe- ll?odusg%%ms!l:ers about the Amplify

Conference




“Such a great experience
as an exhibitor/sponsor
because we get to

- participate in the energy
of the actual conference
and have connections with
all the attendees vs being

sectioned away at an
exhibit hall. It makes it so

much more enjoyable and
provides more immediate
opportunities to connect
with the people we are

trtxl psgrgﬁteﬁ:?saabout the Amplify

Conference




The Power of Print OUTRENCHnacazine

S W R SVEARS OF OUTREAC
EVANGELISM + DISCIPLES 7""":“ \‘g
7/

Outreach magazine is celebrating:its-21st year of = ; ‘ ;
publication! With a readership of 70,000, youcan O - |

IPLESHIP » SERVICE

reach pastors and ministry leaders of growing : 4 » /77
churches. These leaders subscribe ar]d get the latest | Sﬁyr%,'v’gﬁ f
church resources, trends and happenings through our )

award-winning magazine. T ATE l\il\lvll.ll'{l\[_]\l' :

NEXT-LEVEL LEADERSHIP

Outreach magazine was honored with a 2017 Award of  prera—

Excellence by the EPA, and also won three Higher bl
Goals Awards. In 2016, Outreach took home the FERSPETIVE IS O LD
i s SN JENNI CATRON tesniye cnasee
prestigious Maggie award. The magazine's ALWAYS GROWING
. o CULTIVATING LI} i
commitment to quality and relevant contentfosters a B >

loyal readership—the perfect audience for your st
message. '

From the senior pastor to the small group leader or
youth leader, Outreach magazine puts you in front of
the audience you want.



OUTREJCH a6 azine

Jan/Feb
Evangelism and Spiritual
Formation

With articles-on the state of
evangelism today and the
development of Christian
character, this issue is a great
place to feature your
evangelism and discipleship
resources, devotional materials,
missions and evangelistic
organizations, parachurch
ministries and more.

Contract Deadline: 11/3/24
Drop Date: 12/30/24

Mar/Apr
Resources of the Year, Church
Planting, Bible Focus

This issue celebrates the best
books from the past year and
examines Bible engagement.
In partnership with
Exponential this issue-also
explores innovations and
insights from the church
planting world=a great
opportunity to highlight
church planting and Bible
resources.

Contract Deadline: 1/6/25
Drop Date: 3/3/25

May/June
Leadership, Discipleship,
Culture and Trends

This issue addresses
hot-button topics church
leaders are facing, and
explores how we can be
winsome-ambassadors to
our culture. An excellent
opportunity for marketing
podcasts, cultural
commentary, and resources
on maintaining a faithful
presence in our world.

Contract Deadline: 2/24/25
Drop Date: 5/5/25

Editorial Calendar

July/Aug
Small Church America and
the Next Generation

This issue provides an
in-depth look at the
dynamics that shape the
majority of America’s
churches and how churches
are equipping the next
generation for ministry. A
great place to feature
next-gen training, and
church leadership
resources.

Contract Deadline: 4/28/25
Drop Date: 6/30/25

The Outreach 100
An In-Depth Look at Church
Growth

Featuring lists of the largest
and fastest-

growing churches in
America, this issue dives
deep and profiles the
megachurches-and trends
that are shaping church
growth today and into the
future—a great place to
spotlight resources for
growing churches.

Contract Deadline: 6/30/25
Drop Date: 8/25/25

Nov/Dec
Healthy Churches-and
Leaders

This issue discusses how
can we create a ministry
culture that supports the
mental, physical,
emotional and spiritual
health of the body of
Christ—a wonderful place
to feature your mental
health, counseling, soul
care and spiritual
formation resources.

Contract Deadline: 9/1/25
Drop Date: 11/3/25
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When we partner together, you get a tea
world-class administrative support tha
success of your campaign.
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ENGAGE WITH PASTORS. EQUIP CHURCHES.




